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IMIX is creating a better conversation about 
our society; one which celebrates people who 
make the UK their home and helps us all live 
well together. A conversation of hope.

Who we are



What we do

https://www.youtube.com/watch?v=dFFuyOH3PuA


• Overview of public attitudes to immigration
• Introduction to local media
• Key elements of a great story
• Understanding journalists and what they want from you
• Getting your story into a local media outlet

Please use the chat box to ask questions as we go along!

What we will cover



What % of the British public see 
immigration as the key issue 

facing the UK today?
A. 5 %
B. 15 %
C. 25 % 
D. 40 %
E. 55 %



On balance, do the British public 
think immigration has had a positive 

or negative impact on the UK?

A. Positive
B. Negative
C. Balanced



Public attitudes towards immigration



Public attitudes towards immigration



Public attitudes towards immigration



An introduction to local 
media



Overview of local media
• Thousands of local and regional outlets out there.

• Four main types – print, radio, TV and online.

• Each has slightly different requirements to cover a story.

• Podcasts, blogs, community stations, niche magazines – plenty of opportunity to get 

your story out there.

• Whatever outlet you secure coverage in, it will end up online. 



Trust in UK local media



Reach of UK local media



What makes a good local 
story?



Examples of good local stories



Examples of good local stories



Examples of good local stories



Examples of good local stories



Key components of a good story

• Stories will always have more of an impact and engage audiences more than just
facts. They help to avoid sweeping generalisations and connect with audiences, versus 
something abstract.

• Empower and create space for people with lived experience to share their story / opinion.
• Share community based stories, stories of success, local welcome, support and so on.
• Keep it authentic, genuine and local.
• Consider the ‘lens’ via which your story is told.



Key components of a good story

• Keep it simple / no jargon – e.g. ESOL - remember who you are speaking to.
• Humanise with the language you use e.g. Abdul the barber or father or people seeking 

sanctuary versus asylum seeker
• Use shared values / emotions / history we all have in common e.g. “During WW2, Coventry 

was bombed heavily during the blitz. Despite this, the people of this city offered sanctuary to 
families and people escaping persecution and war in Europe, something we all still take great 
pride in. So today…”

• The visual element is crucial
• What does the reporter / audience want?



Getting your story into a 
local media outlet



• Journalists are incredibly busy, short staffed and under pressure.
• They’re also expected to know a little about lots of different subjects. 

The reality is often different.

What journalists are like



• They work in a rapidly changing, fast paced environment.
• And they can differ / be biased in how they cover a particular topic.

What journalists are like



• ‘Experts’ that can offer insights into the daily news.
• Stories that will interest their audience.
• You to help make their job as easy as possible.

And what journalists want from you



Imagine you’re a local journalist and by 
10am in the morning you’ve got 30 
emails in your inbox offering different 
things to write about. 

You can only cover five.
Which ones stand out for you to cover and why? 



• You need to ‘pitch’ your story
• Nothing complicated. Just a couple of sentences highlighting why they 

should be interested and what is on offer

Getting a journalists attention



• Do your research on the outlet or reporter you wish to approach.
• Keep it simple / no jargon – e.g. ESOL - remember who you are 

speaking to and ensure it is easy to understand.
• Send your pitch with plenty of time.

How to put together a pitch



• Humanise the story and have a ‘hook’ or ‘angle’
• Examples include: human story, involves local community, linked to a 

national event / story in the news, visually powerful, unique collaboration 
or involving high profile local person / organisation

How to put together a pitch



• What is on offer? Interviews? Something exciting visually which can be 
filmed or photographed? Contact details?

• Ensure all the key information they need is easily available.
• ‘What would you say to your Grandma?’

How to put together a pitch



Advice and support

• Contact Colleen, CoS
Communications Manager  
colleen@cityofsanctuary.org

mailto:colleen@cityofsanctuary.org


Advice and support
For more tips and ideas 

• Head to our website: https://imix.org.uk
• Get in touch – media@imix.org.uk
• Join our daily media update mailing list: emily.jones@imix.org.uk
• Any questions?

https://imix.org.uk
mailto:media@imix.org.uk
mailto:emily.jones@imix.org.uk

